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REVOLUTION  I 

 
Globalisation 

 

Knowledge Economy 

 

Credit Crunch 
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REVOLUTION II 
 

Market on price 

 

Market on quality 

 

More choice 

 
 



               

Where does our teaching funding                                             

come from? 
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Hefce 50% 

UK/EU tuition fees 30% 

NHS 11% 

International fees 7% TDA 2% 
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Impact of proposed reductions 
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Assuming a fee of £6,000  
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Revolution III 
 

Price on market volume? 

 

Price on Share preference? 
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Huddersfield 2006-07, 370 

Huddersfield 2007-08, 399 

Huddersfield 2008-09, 439 
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The Solution 
The right product 

The right price 

The right positioning 

The right place 
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