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We aim to cover … 

• A bit about Sheffield … and us 

• What is DARE / DARO  

• How does it work  

• Alumni Relations 

• Fundraising 

• Information Management 

• How you can help 
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The University of Sheffield 
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DARE / DARO – Basic Functions 

• Alumni Relations / Engagement 
 

• Development (fundraising) 
 
• Information Management 

 
• Events 

 



Graduation 
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Alumni Relations 
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What is it for? 
 

• Engagement 
• Brand/Profile 
• Volunteering 
• Networking 
• External Links 
• Recruitment 

 



Alumni Relations 
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Alumni Relations 

14/04/2014 © The University of Sheffield / Department of Marketing and Communications 

• Magazine 
• E-newsletters 
• Events 
• Reunions 
• Website 
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The Alumni Fund 

• Contact alumni – by mail and phone 
• Team of student callers 
• Attempted to contact 38,000 alumni last 

year with 5170 contacted successfully 
• Raises around £400,000 per year 
• Currently has 1,000 people making a 

regular donation     
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The Alumni Foundation 



14/04/2014 © The University of Sheffield / Department of Marketing and Communications 14/04/2014 © The University of Sheffield / Department of Marketing and Communications 

Scholarships 
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Departmental Grants 
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Fundraising 

 
‘New funds secured by institutions rose 

from £676 million in 2010-11 to an all-time 
high of £774 million in 2011-12. This is the 
second consecutive year that an all-time 

high has been reported.’   
Ross - CASE Survey 2011/12 
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Fundraising 

• Individuals – alumni, local people, grateful 
patients, well known philanthropists 

• Organisations – trusts and foundations, 
companies 

• Legacies 
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Fundraising is ….. 

• Hard work! 
• Based on building and maintaining long 

term positive relationships 
• Requires the involvement of University staff 
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Stewardship 

 
 

• Saying thank you 
• Ensuring the gift is spent as wished 
• Providing appropriate recognition 
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Capital Projects - SITraN 
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Research 



Information Management 
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• Long term resource 
• Student Record is the start 
• The Fridge 
• Crap in crap out 
• Tailored tools 

 



Information Management 
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• How is it used 
 
• Communications 
• Statistics 
• Reporting 

 



How can I help? 
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Make your data as good as possible 

Front of house – alumni literature 

Come to some events 

Alumni in the news 

Make your data as good as possible 
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Be great ambassadors 
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